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The issue of student debt has become a hot topic of 
discussion since April 2012 when it was made public that 
the total student debt in this country had reached $1 tril-
lion. From then on it has developed into of conversation 
in both the political arena and about its cost in human 
terms. Fingers have pointed in every direction, including 
the real culprit – significant decreases in public financing 
of higher education.

From the U.S. presidential campaign of 2012 to the 
“occupy” movement that exploded the year before, stu-
dent debt became a major source of debate not only in 
the U.S. but also abroad. In the case of the U.S., a number 
of proposals have been made, from offering free com-
munity college education to lowering the cost of higher 
education in general.

Although we have yet to come up with a comprehen-
sive solution to this issue, emphasis has been placed on 
the human consequences of this financial burden and its 
impact on the lives of students and their families.

Now a new study provides a different angle on how 
this problem affects not only the common citizen but 
also the economy as a whole. In a peer-reviewed article 
in the journal Economic Modeling, a team of researchers 
from Italian and British universities writes that the effect 
of student debt among biomedical students represents 
a serious threat to the future prosperity of advanced 
economies.

The study, “Economic growth and the harmful effects 
of student loan debt on biomedical research,” confirms 
an earlier hypothesis by the 2001 Nobel Laureate in 

Economics, Joseph E. Stiglitz. According to him the costs 
of higher education and graduates' level of indebtedness 
represent not only a problem of equality of opportunity, 
but also a serious threat to future prosperity. 

The premise is that modern economies are increas-
ingly reliant on knowledge-based economic activities. 
In other words, the economies of developed countries 
depend more and more on a workforce that is highly 
educated and the economic condition of that pop-
ulation will, thus, have a direct effect on economic 
activity.

These researchers show that the high level of indebt-
edness of biomedical professionals may have severe neg-
ative effects on economic growth from the standpoint of 
society as a whole. This happens because of a number of 
factors. One is that there is a sort of “brain drain” of peo-
ple who prepared academically for a career in research 
but move into private business where they are better 
paid and have more opportunities for employment in 
the biomedical area. This is the direct result of decreasing 
government support to research activities in the public 
sector. Although this means that more researchers will 
work in the applied areas, such areas cannot advance 
without appropriate research efforts in what is called 
basic research, an activity that takes place, for the most 

part, at universities.
According to this study, another factor impacting this 

shift in emphasis is the fact that researchers with a strong 
inclination toward purely speculative research are less 
productive if they force their talents to conform to the 
demands of applied research in business organizations. 
What this means is that their efforts are concentrated 
in generating the kind of commercial products private 
industry expects instead of more pure research-oriented 
activities. This is in part because private industry is inter-
ested more in practical results than in research whose 
results are basically showcased in academic journals. At 
the end of the day it is all about who can pay better and 
get the students out of debt faster.

This is a mirror situation to that of lawyers who also 
incur high levels of student debt. They oftentimes try to 
get jobs in the private sector rather than in public service 
so they can pay off their own student loans, loans that 
can easily exceed $100,000.

As a consequence of these trends, we will see an 
increasing imbalance in the availability of medical doc-
tors and researchers in different areas of the health 
professions. The authors of this research found evidence 
that in the U.S. there is the potential for an even greater 
increase in the difference between the average growth 
rates of real family income and the average costs of 
higher education.

The level of indebtedness among young medical 
professionals is actually pressuring them into the high-
er-paying specializations. In other words, these gradu-

ates will choose more and more highly profitable spe-
cialties such as neurosurgery, urology or plastic surgery, 
while areas such as primary care specialists, pediatrics or 
medics in rural areas will attract fewer and fewer practi-
tioners. It is interesting that many developing countries 
where they have a larger proportion of rural populations 
have developed strict rules by which doctors have to 
reside in rural areas for some minimum number of years 
right after graduation and before being free to establish 
themselves in larger, urban centers. Of course, they can 
do that because college education in those countries tend 
to be highly subsidized and the financial pressure for 
practicing medicine in urban areas is more a matter of 
social choice than a financial one.

Obviously, the bottom line for medical graduates 
with large levels of indebtedness in countries like the 
U.S. is that they will sub-specialize in those fields that 
promise higher earnings to offset their higher loan 
repayments.

In the larger picture what we will see is a greater 
imbalance in the healthcare system that at the end of the 
day will affect all of us, not only in terms of availability 
of specialists in all areas but also in terms of the cost of 
health care in general.

If we want to avoid this from happening we need a 
better-funded higher education for all.

Dr. Aldemaro Romero Jr. is a writer and college professor 
with leadership experience in higher education.  He can be 
contacted through his website at: http://www.aromerojr.net

Student debt could impact future health care
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Letters from Academia

Scholarship recipient
The Glen Carbon Friends of the Library's 2015 scholarship was awarded to Carlee Hoxworth, fourth from left.  Carlee qualified 
for the $500  scholarship award by providing many hours of volunteer service to the Glen Carbon Library assisting with their adult 
and children's programs.  She has also provided exemplary leadership and service to her school through Drama Club, National 
Honor Society and Spanish Honors Society and to her community through volunteering for programs benefiting Glen-Ed food 
pantry, Anderson Hospital and Rosewood Nursing Home.  Carlee will be attending the University of Mississippi this fall, majoring 
in psychology and Spanish with the ultimate goal of becoming a physician. Carlee's Honors Biology teacher at Edwardsville High 
School, Julia M. Doll,  recommended her for this scholarship because "She stands out intellectually and morally as demonstrat-
ed by her involvement in community and school activities."  The Glen Carbon Friends of the Library certainly agree with this 
assessment of our 2015 FOL Scholarship Award winner.
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It has been around for 44 years with a primary focus of creating a part-
nership between businesses and government that will establish services that 
prepare customers for employment, according to the department’s website. 

The services it offers include job listings, employment training, skills 
assessment, career counseling, job search assistance, vocational training, 
on-the-job training, recruitment assistance, youth employment and training, 
job and career fairs,  referral services and many other types of employer/
employee services.

It serves Madison and Bond counties. Funding comes from the Workforce 
Innovation and Opportunity Act and various other grants.

Employers can use the department to find and interview prospective 
employees at no cost. They may also benefit from labor market and tax incen-
tive information that is available through the department. 

Madison County Chairman Alan Dunstan said the department has served 
as a sort of human resources department for new and expanding businesses 
in the area. “I know they have worked with new businesses to assist in get-
ting workers to staff their operations,” he said. “It is critical to our economy 
to have services available that will not only attract new employment opportu-
nities, but also showcase our great workforce potential. The labor force is key 
to attracting new jobs to Madison County, and the Employment and Training 
Department are doing great work in furthering our economic base.”

In addition to the new field office in Wood River, the department also has 
an office at the Bond/Greenville Southwestern Illinois WorkNet Center at 
2019 N. Third St. in Greenville.

The Wood River field office will be open from 8:30 a.m. to 4:30 p.m. 
Monday through Friday. More information can be found at www.co.madison.
il.us and clicking on the Employment and Training Department icon, or by 
calling (618) 296-4301.
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The balloon that launched the paper airplane traveled 10,000 feet higher 
than the current record – data and supporting documents are under review 
by Guinness now.

The project earned second place for successfully designing and executing 
an exciting project that supported existing curriculum while enhancing the 
educational experience, the release stated.

The team won five duration electronics boards from TI, two 350g balloons 
and a 1m parachute from High Altitude Science.

Cassens Principal Martha Richey said she was pleased to see the efforts of 
students, teachers and volunteers pay off.

“It was an outstanding project that integrated well into our district’s curric-
ulum,” Richey said in the press release. “It wasn’t about launching the paper 
airplanes, it was about problem solving and using critical thinking skills to 
complete the task. It was a perfect extension of our curriculum.”
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“But I thought if this powder came in a color, 
that would be just wonderful because it’s turning 
my roots gray when the powder is white, but if it 
came in blond (color), it would work for me or my 
girlfriends who also would say, 'I have the same 
problem,'” she said.

Hoping to find a product online that she could 
purchase, she turned to the Internet for research 
but found only one product – in Australia.  The 
Australian product required the prep of mixing in 
a bowl and basically applying it with a brush like 
professional hairstylists do, and as Erica pointed 
out, “it was a little more intimidating.”  

Determined to find a solution to her problem, she 
wondered if she could make a hair powder herself.  
She “Googled” it and began ordering ingredients.  

She found several recipes on Pinterest where 
people were using cocoa powder for brown hair, 
and she gave that a try but was not pleased with 
the result.  “I felt like I was putting chocolate in my 
hair,” she said with a chuckle.  “It seemed dirty, and 
I was wanting to go an extra day and not feel dirty.”

She turned to a chemist friend for help with 
creating a powder formula.  “It sounds crazy but 
I was just mixing it up in my kitchen and bringing 
samples out to women at the bus stop, at sports 
practices and at church and saying, 'Try this.  Be 
honest, and we’ll tweak it,'” Erica recalled.  “Then 
it was interesting because they were giving me 
great feedback.  It seemed like people were wanting 
more and more.”

At that point Erica received a phone call from 
a local Edwardsville beauty salon, Treo, whose 
owner had heard about her hair powder and want-
ed to try it.  “ So I brought them in samples of the 
colors which was awesome because their test mar-
ket was even larger in scope than what I had.  They 
were able to try it on the girls before they colored 
their hair to show them the difference.  It gave me 
great feedback as well so we just kept on tweaking 
it based on all the feedback we were getting,” she 
said.  “And again, I was still mixing it up in my 
kitchen.  But I didn’t have a real urgency to bring it 
to market.  It was working for me, I was handing it 
out, and people were asking for more.”

Before developing the hair powder, Erica had 
thought about having her own business while 
staying home with her children, but her business 
ideas were either huge in scope or investment risky.  
“And I’m not really a huge risk taker,” she said.  
“So, really the time was kind of just right. People 

were asking for the powder.  It solved a problem.”
Then when Treo called back last fall and asked 

for product to sell for the 2014 holiday season, 
Erica knew it was time to look into creating an 
actual business and begin marketing the powder.  
She met with an attorney and called the SIUE 
Small Business Development Center for direction 
on what steps to take to make a formal business.  
She emphasized how extremely helpful SIUE had 
been as well as local business owners in helping 
her throughout the process.  “I didn’t come from 
the beauty industry so I feel like we’re kind of 
learning as we go,” she said.  “It seems like people 
have a desire to help, and SIU has been really, really 
helpful.”  

Saving Grace Beauty, LLC was launched in 
November, 2014, and Treo would be its first retailer.  
But Erica wasn’t sure if beauty salons would like 
the product because technically the temporary 
powder, which rinses out after shampooing, allows 
customers to go an extra week or two before need-
ing to color their hair.  “It’s definitely not a perma-
nent solution,” Erica stressed.   “So hair salons were 
a market that was a surprise.”

Another surprising market Erica has found is 
women who are going gray gracefully.  “They 
won’t be my long-term customers, but they like it 
because during that kind of awkward outgrowth, 
they’ll use it to mask their coming in gray roots 
until it gets to a point where they can cut their hair 
shorter and let it all kind of naturally be gray,” she 
said.  “That’s another segment that kind of sur-
prised me and men.  I’ve had emails from men who 
say, 'Thanks for a great product.  It matched my hair 
perfectly. I had a thinning spot.'”

Saving Grace Beauty, LLC is off to a great start. 
It showed a profit after just the first quarter of 
sales without spending any money on advertising 
which has all been word of mouth or through social 
media.

They’ve moved the powder production out of 
their kitchen and into a designated production 
space within their house which allows Erica to still 
run the business yet be a stay-at-home mom.  “I can 
fill orders at night,” Erica pointed out.  “We’ve had 
busy weeks where I’ve called literally my mom, my 
sister, my husband, my babysitters and said, 'Who 
wants to make extra money this week?'  And we set 
up kind of an assembly line  – we’re still manufac-
turing it, distributing it, packaging it.”

Since launching the company, they’ve had a 
couple of days when large media companies fea-
tured Saving Grace Hair Powder on their websites 
which created a flurry of orders.  The biggest day 
was when the powder was selected by the presti-
gious Yahoo!Beauty as a new “Artisanal Product 
To Keep On Your Radar,” and it was shown on 
the Yahoo! Homepage.  Both Erica and Jeff, an IT 

professional, had no idea Yahoo! had posted it.  
Erica recalled that bizarre day when she was 

sitting at her grandmother’s funeral service while 
Jeff was at home with one of their children who 
was sick.  “My phone is buzzing like crazy.  Jeff 
was at home getting all the sales that were com-
ing through the Internet.  So he’s sending me, 
'What’s going on?  Did we have some big media 
hit?  There are orders coming in from all over the 
country.  There are people non-stop on the web-
site.  The activity is insane.  How did these people 
here about us? What’s going on?'" she recalled. 
“Jeff could even see the activity on the site – he’s 
a computer guy in the analytics part of it.  So that 
was an exciting day.”  

Although Erica would love to see Saving Grace 
Beauty, LLC grow, she is hesitant to have the hair 
powder made in a factory because she wants to 
maintain a personal touch with customers.  She 
currently tries to put a hand written note on 
every order form.  She recalled an experience 
with a female customer who placed two orders 
of powder that were being shipped to two differ-
ent addresses around Mother’s Day.  When the 
customer requested that one of the shipments not 
include an invoice, Erica emailed the customer 
and asked that if this was a Mother’s Day gift, 
she’d be happy to add a special message to the 
order.  

The customer replied that indeed it was a gift 
she was sending her mother who had been going 
through a lot of challenges lately because she had 
to put her husband with Alzheimer’s into a nurs-
ing home.  Erica, in turn, wrote a special message 
on the Mother’s Day order, took a photo of it and 
the packaging, and emailed the picture to the 
customer.  The customer then wrote a heart-felt 
message back to Erica.   “I love getting to touch 
people like that.  I feel like I want to keep being 
this person. That’s hopefully how our niche is 
different,” Erica said.

Saving Grace Hair Powder comes in four shades 
- blonde, light brown, dark brown and black – 
and retails for $14.99 for a .37 ounce container.  
As Erica pointed out, “it kind of pays for itself” 
because you’re able to extend the time between 
hair coloring appointments.  It is easily applied 
to dry hair with a makeup brush.  The powder 
absorbs oil and covers roots allowing users to 
shampoo less and go longer between salon color 
visits – saving both time and money.  

“It won’t get you through eternity but it will be 
your saving grace for the day,” Erica added.

The powder can be purchased at www.saving-
gracehair.com SGHairPowder is on Facebook or 
search Saving Grace Beauty on Facebook to find 
it.  She also has an Instagram account @saving-
gracebeauty.

HAIR

CASSENS

COUNTY

Tracking stolen 
guns a challenge

BLOOMINGTON, Ill. (AP) — The 
summer of 2012 was a dangerous one 
on Bloomington's streets as clusters of 
teens picked up handguns and went 
outside to settle disputes with rivals 
who also had access to bullets and 
weapons.

The groups identified by police 
as "hybrid gangs" accounted for 14 
shootings that year, including several 
that left people injured. The escalation 
of gun violence led police to develop 
new strategies, said Jack McQueen, 
supervisor of the Bloomington Police 
Department's crime and intelligence 
analysis unit.

The 2012 conviction of Lamar 
Coleman on federal weapons 
charges stemming from one of the 
Bloomington cases put gun thieves on 
notice of the stiff consequences they 
could face.

McLean County State's Attorney 
Jason Chambers said the 15 years 
added to sentences for gun-related 
crimes is justified.

"Stolen guns have the additional 
aggravation that they likely obtained 
them through a residential burglary. 
In addition to just possessing a stolen 
handgun, that means someone feels 
less safe because someone broke into 
their home to a get it," said Chambers.

The aggressive prosecution seems 
to have curtailed gang-motivated 
crime sprees, but the troubling aspect 
of the source of guns for would-be 
criminals never leaves the radar of 
police assigned to tracking weapons.

The widely held perception that 
cities like Chicago are the source 

for the majority of weapons used in 
Central Illinois crime is incorrect, said 
McQueen.

Prior to 2005, weapons flowed from 
states like Mississippi, with its lenient 
tax and gun laws, to Chicago. Gangs 
from the middle of the state would 
travel to Cook County and buy as 
many of the cheap guns as they want-
ed, most selling for about $100, said 
McQueen.

But the gun trade shifted about 
nine years ago as thieves turned to 
local residences as a place to score 
guns. Gun owners who show off their 
new purchases can become burglary 
victims later, said McQueen.

"You don't go to Chicago anymore. 
You go back to that house where 
you heard about guns. Chicago could 
cease to exist tomorrow. This is our 
problem," said McQueen.

Data from the three largest police 
agencies in McLean County points to 
the difficulty police have in recover-
ing stolen weapons.

Since 2011, 141 firearms have 
been stolen in Bloomington, with a 
dozen recovered. Normal police have 
reported 20 stolen weapons and seven 
recovered and the McLean County 
Sheriff's Department has received 77 
stolen firearms reports and located 14 
guns since 2011.

With the help of the Federal Bureau 
of Alcohol, Tobacco, Firearms and 
Explosives, Bloomington Police 
Detective John Atteberry traces the 
make, model and serial numbers of 
guns used in crimes to where and 
when they were first sold.
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